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INDIR'S FIRST BRAND WITH 4 WORLD RECORDS
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WORLD’S FIRST BURGER , COFFEE,
MOCKTAIL ,PIZZA WITH YOUR 3D NAME,
LONGEST FRIES OF THE WORLD AND
MORE DELICIOUS DISHES
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FRANCHISE OPPORTUNITY

e MOST UNIQUE CAFE FRANCHISE CONCEPT
(Offer valid for short period only)

e *Join The World's First Cafe Brand with 4 WORLD records

e Total electric concept. No gas use

e 365 days evergreen business

e Awarded Most Promising Cafe Franchise Brand , Most Innovative Company of
the Year for Food Innovation

* No Expensive/Trained Chef required

¢ Practical and Digital Training

e No Gas Concept, Highest ROl and Lowest investment in its category

e Full Setup Assistance, Raw Material Assistance and Supply

e 0% wastage concept

¢ Delicious food products menu

e High Margin and evergreen menu for all seasons and ages.

¢ Pure Veg Cafe concept / Non Veg option also available

e Popcorn magic dhamaka thickshake* (magic dhamaka)

e ONE feet world's longest fries

o world’s first coffee, burger, pizza , mocktail with customer 3D NAME.

e *Model*

UNIQUE CAFE MODEL (WITH ALL MACHINES, TRAINING, MARKETING ETC)

® Min. 150-250 sq.ft shop

¢ Investment: 5.99 LAC

e Staff: 2-3

*For Appointment *
WHATSAPP YOUR NAME, PROFESSION, CITY NAME ON
81288 26785 (For pan India)

FOR MORE DETAILS PLS VISIT OUR WEBSITE AND INSTAGRAM PAGE

Y
(for India) o k
o

* www.hellychilly.com

HELLYCHILLYCAFEINDIA

* www.hellynchilly.ca

(for Canada)

HELLY & CHILLY FOODS PVT LTD
D244/ SUMEL BUSINESS PARK 6, DUDHESHWAR BRTS ROAD, SHAHIBAUGH,
AHMEDABAD 380004



http://www.hellychilly.com/
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INNOVATIVE COMPANY OF
THE YEAR 2021

B

4th WORLD RECORD
CELEBRATION OFFER

United States of America

BE UNIQUE
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LIST OF PROVIDING THINGS IN MODEL

Helly & Chilly, "™

e SS Pizza Oven

o Sandwich Griller

» Deep Fryer

« Sujata Mixer Grinder
 Induction (2 pcs)

» Deep Freezer

» Long Fries Machine

» Regular Fridge

« Billing Software with printer
 LED MAIN Board (10 x3)

« Food Frames-5

« World Record Frames

« 3D Name print SETUP

« Menu 4 set

» Crockery set,

« FSSAI Registration

« Training ( 3 Days ) with food & stay

« BURGER OFFER (for 2 days)

» Social Media poster (lifetime)

e Dress Code 3 set

« News Paper Or Apna App Staff Hire ad.
« Transportation of setup material 3
« Basic Raw material startup kit L y
» 2 bloggers or facebook/instagram paid = Ty

campaign for burger offer(any one)

« REQUIREMENT & INVESTMENT
150 TO 300 S&éEET SHOP
2 EMPLOYEE
5 KW ELECTRIC LOAD
INVESTMENT: 5.99 LAC

WWW.HELLYCHILLY.COM

"YOU CAN BE TALK OF THE
TOWN IF YOUR BUSINESS
CONCEPT IS UNIQUE"

OUR UNIQUENESS

WORLD'S
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Awards of
Excellence

2 GUINNESS WORLD RECORD HOLDER
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ACHIEVEMENTS
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PROJECTED ROI

PROJECTED
RETURN ON INVESTMENT

PROJECTED DAILY SALE -- 9000
ANNUAL TURNOVER -- 3240000

ANNUAL MANPOWER -- 432000
(36000X12)

ANNUAL SHOP RENT -- 360000
(30000X12)

ANNUAL ELECTRIC BILL -- 72000
(6000X12)

FOOD COST (35%) -- 1134000

TOTAL ANNUAL EXPENSE
MANPOWER+RENT+ELECTRIC BILL+FOOD COST
432000+360000+72000+1134000 = 19,98000

PROFIT

ANNUAL TURNOVER - ANNUAL EXPENSE
3240000- 1998000= 1242000
103500/- PER MONTH

ROI CAN BE 8 TO 12 MONTHS APPX

www.hellychilly.com
® hellychillycafeindia

L L U L U L L G L L (8 INCH)

BURGER MARGHERITA PIZZA 139

TANDOORI PANEE PIZZA_ -, 159
ALOO TIKKI BURGER )
VEG Sl H & C SPECIAL PIZZA @ 179
VEG PERI PERI BURGER AR
VEG TANDOORI BURGER

H & C DOUBLE TIKKI BURGER
ADD CHEESE SLICE

BREAD BUTTER GRILL 69

VEG CHEESE GRILL SANDWICH = 89
\ VEG PERI PERI GRILL SANDWICH 99

\ FULLY CHEESY GRILL SANDWICH 109

y VEG TANDOORI PANEER GRILL 109

SANDWICH

H&C SPECIAL. GRILL SANDWICH 129

150 gram

(4 slices)

SALTY FRIES
CHEESE GARLIC BREAD 99 PERI PERI FRIES

UPREME GARLIC BREAD 109 MAGGI MASALA FRIES




MENU

FOOT LONG FRI

(1 FOOT LON&)A (ST, 39
MAYO + PERI PERI FRIES 119 77" ADRAK CHAI 39
CHEESE JALAPENO + BBQ 119 ; ELAICHI CHA 39
CHILLY GARLIC MAYO + BBQ 119 " /| HOT ESPRESSO. 59

TANDORI MAYO + CHEESE ﬁ ) 3 ?' . 'HOT HAZELNUT # 79
m

MOCKTAIL '

with your 3D Name 300 ml
GRENDAINE =

PINA COLADA
GREEN APPLE
MOJITO

BLUE OCEAN

PAAN BLAST THICK wﬂ 39
SHAKE : _

BSOS BRBEINOINDODEOE

with your 3D Name 300 ml

CLASSIC COLD COFFEE 79
HAZELNUT COLD COFFEE 99
IRISH CREAM COLD COFFEE 99
CHOCOLATE COLD COFFEE 99

_— MOCHACCINO COLD COFFEE 99
RED GRAVY PASTA e

WHITE GRAVY PASTA 99

ITKAT MILKSHAKE 109
OREOQO MILKSHAKE 109
STRAWBERRY MILKSHAKE 119
CHOCOLATE MILKSHAKE£374119

MASALA MAGGI &
VEG TADKA MACGGI &0
BUTTER & CHEESE Mﬁ@Gl

MOCKTAIL

WITH 3D NAME OF OUR CUSTOMER




MOST

UNIQUE CAFE
FRANCHISE
OPPORTUNITY

INDIA'S FIRST BRAND WITH 2
GUINNESS WORLD RECORDS

The young dynomic Chandresh Bayad storted the brand

with an innovative concept. Thi ic team

haos strongly n a part of the hospitality industry and understands
the importance of quality ond hyglene.

They plan to deliver the most memorable experiences to all the foodies
all around the world. They hold o strong perception in their minds

and want fo create a space in order to build meaningful social
connections and attain customer satisfaction clubbed with positive
feedback.

Chandresh Bayad Arpit Mehta

Director & Founder # LY Director
Ahmedobad “~__ Abmedabad

4 -
/ Coming Soon
| ANDHRA PRADESH , JAMMU |
GUJARAT MAHARASHTRA,
UTTAR PRADESH KARNATAKA, |
TAMILNADU, CHANDIGARH [
CHHATTISGARH, TELANGANA, |
UTTRAKHAND, RAJASTHAN, -

& QUALIFI

Helly and Chilly is the fostest growing chain which strives to provide
their loyal foodie customers with an experientially distinctive taste.
1t was an idea that sparked en the fond of our very own Ahmedabad
and now is on ifs objective fo spread wide ocross the globe.

It is the only brand in India which guarantees a wide ronge of
mouth-watering menu and is best suited for everyone right from the
young to the old to hold their taste buds infact.

The team of professionols at Helly and Chilly work to the best of their
potential in order to research, test, aitain and deliver nothing but the best
food ond beverages to their customers.

It is 150 22000: 2005 and HACCP (HAZARD ANALYSIS AND
CRITICAL COMTROL POINT) certified by UASL, England , UK.

To be an incomparable Brand that is loved by one and all
which unites different generations fogether over our
delectable menu.

Helly and Chilly aims to be the best Brand in the food

industry and strives to be the perfect place that serves fresh
food and an incredible range of beverages, each of which is
designed ond lobeled to be our USP

We are working towards delivering o competifive menu with

a reasonable price in order fo be enjoyed by all our customers
who become family and friends with our Brand

@ To invite ond encouroge the entrepreneurs across the globe to
follew their passion and create a name in the foed industry
To develop our USP's to o level which is a need of the people and
bring out a lovely smile on each bite from our finger licking food
To always focus on the least wastage of food in any form yet
deliver only the best of the food and beverages with ossured quality

nd Chilly has won TWO GUINNESS WORLD RECORDS
5 R

holds two Limeca Book of World Records,

1, the company s also wg additional owards,
for The Most Promising Café Franchise Brand Award ond
The Most Innovative Company of the year 2021.

In 2022 company won
Most Innovative Food & Beverage Brand- Gujarat
from APAC BUSINESS AWARDS, UNITED KINGDOM
Helly & ng With The High 5t

Interna; $
{Internationa ation For Food

d Handler {Qui
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AN APPROX GROWTH
OF 12% ANNUALLY

: THE FUTURE OF
AcrosS INDIA
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ASSISTANCE OUR AWARDS MONITORING

PROVIDED FOR ARE A PROOF OF :g: ::g:gﬁfl
COMPLETE SET UP OUR QUALITY
COSTS
NO
ALL SEASON o GAS
MENU b _ REQUIRED

OFFICIALLY : OFFICIALLY

is divided into 4 main po d is handled by our
pro enal feam af our training cum RED centre at Ahmedobad,
Gujorat who will ¢ e and help in the overall improvement
of all the associ
1. Orientation
e grientation is provided ot the fime of training w
tail so thot the tran

2 Hand'.'mq
# Proctical and digitol #

ill be loid out on h

et iha bl The fraining and R&D centre will be ot Ahmedabaod, Gujorat and

will include training far 4 days, stay at the hotel, pick up from the
haotel and drop to the training centre, pick up from the training centre
and drop to the hotel, 2 course meals during the training period.

ar trails
poper i Hotel stay( for unique cofé model- 2 peupﬂe sharing 1 room)

3. P paralmn of rhe food and beverages
aff 50 that the dishes can be
g style and platter
ll ba maintained
ill be provided to maintain a never endi

$. QUALIFI . ZING ) QUALI_FI

u invest in

in the advertisement of the cutlets and
0 h the brand. This will maj target the right
ok for the handling of the 5 2 1g a wide range of enline and offline prometions, events
h the brand, Helly and Cl 5 : and campaigns. We will focus in creating owareness about the brand and
the outlets in the local market so that the r nue is generated at a
stremely
satisfied.

s management 5 ez 0 feedbe ¢ & supply of raw mater:
imended that the feec i order | = will provide complete '.‘u,‘:pn.r\‘ in terms of the fallowing:

ntact
ifications as per current terms and canditions

# Online and offline meetings to support in terms of complaints

'\Und resolutions

OUALIFI




